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The Reaction of the Broadcasting Industry Towards COVID-19
Response to the Threat
	`In recent days, there has been a severe spread of the coronavirus in different parts of the world. These viruses have had adverse effects on various industries, one being the broadcasting industry. The locally available broadcasting media, as well as international media groups, have been on the forefront trying to cover cases related to the spread as well as the effects of COVID-19 ("Afghani news channel adds hand sanitizer to evening newscast," 2020). However, this industry has employed different measures that are aimed at ensuring the safety of its workers. 
 Some of the measures taken include using sanitizers frequently when carrying out their investigative broadcasts. Additionally, the media houses have reduced the rate at which they conduct one on one interview with people. The use of interviews through phone communications, as well as through skype video communication, has been the main form of conducting interviews ("Afghani news channel adds hand sanitizer to evening newscast," 2020). Another measure put in place by these broadcasting stations is canceling live coverage of news in the streets and adopting reporting of cases from the broadcasting center.
Opportunities
	The gaps experienced in the broadcasting industry as a result of coronavirus are filled by using social media platforms owned by these stations to reach and communicate with its audience. Social media pages example the Facebook pages, Instagram pages, as well as Twitter handles of broadcasting stations, have been active in the past few days (Staff, 2020). Message in this platform in mainly in written form where people can read from rather than the regular live broadcasting, which encourages crowding exposing journalists to danger.
 Due to a large number of audiences, the broadcasting companies are having, more programmed, which are educative regarding the coronavirus matter, is aired. By airing these programmed people get the opportunity to learn how to prevent themselves from contracting the virus (Staff, 2020). These indirectly benefit the media personals as they won’t contract the virus o the educated general public by the programmed, they air readings issue.
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